Dear IBW Bookseller,
[image: image1.jpg]Independent
BOOKSELLERS WEEK

I8TH—25TH JUNE 20|

CELEBRATING

INDEPENDENT BOOKSELLING





Well, this is the first bulletin for Independent Booksellers Week 2011.  Thank you for signing up!  We really look forward to hearing your plans for the Week this year – last year we had 250 bookshops and over 1,000 events, so it would be great to beat that!

We also secured some fantastic media coverage in 2010, locally (that was down to you!) and nationally (thanks Midas PR and energetic booksellers!) and that gives us a great platform for this year.

There are a few things to tell you about this year.  First, we have brought IBW more into the IndieBound stable, with a reworked logo, and more of the IndieBound look and feel. Hope you like that.  
Secondly, we are this year designating the second Saturday (yes, there are two – due to popular bookseller demand!) as National Reading Group Day – 25th June 2011.  We will have POS items for NRGD in the POS Kit, and also some good downloadable resources on www.independentbooksellersweek.org.uk, which is where you are going to find all you need to know about IBW 2011.  We’ll also be working with Book Aid International www.bookaid.org to offer you a fund-raising opportunity as part of National Reading Group Day/IBW.
Thirdly, we will be starting next week a regular stream of IBW Bookseller Bulletins.  We have been gathering information from publishers on authors, reading group resources, offers and we will be bringing these to you as we put them together.  Mainly, we will give you the hard facts, and a contact name in the publisher.  This means you can go direct and make your plans together.  You can also, we hope, use this information to start building new relationships with publishers, and consolidating your existing ones.  But, importantly, you can also make your own plans – think about local authors, authorless events, book quizzes, reading group events, pyjama parties, storytelling events, cupcake baking, whatever will work for your shop in your community.  
Finally, PLEASE PLEASE PLEASE let us know your plans.  It’s the bookseller information that makes the site lively, that gets consumers interested, makes publishers want to support the campaign.  In short, it’s all the hard work that you do that makes IBW happen.  So, let us know what you are planning, when you are planning it, who it’s for, where it is, and while you are there, take lots and lots of photos and send them to us.  We can then put all this information up on the site so that consumers can find it – and then find you.  We also feed all the information we get on bookshop events to Midas PR.  Midas are always looking for stories to put out to the national and local press, so if you have a story, or would like to be a PR Case Study, please let us know.  We always need willing volunteers.  Email penny.clifton@midaspr.co.uk to let her know.
Have a great weekend, and keep in touch. 

Best wishes, Meryl & Sharon
