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PRESS RELEASE
Booksellers’ Association announces key promotional date - Independent Booksellers’ Week 2012
The 2012 Independent Booksellers’ Week will take place from Saturday June 30th to Saturday July 7th.The Booksellers Association is encouraging the trade to make the most of this marketing and sales opportunity, and in particular, is inviting publishers to plan bespoke promotions during the week.
This will be the fifth annual IBW, which is designed to raise the national profile of independent bookshops.
The 2012 campaign will involve a reiteration of the BA’s Keep Books on the High Street campaign, communicating the enormous social and economic contributions the ‘indies’ make to their local communities, as well as facilitating a new dimension to the campaign.  
‘IBW Collectibles’, a small but carefully curated range of products designed to appeal to book consumers will be available in IBW shops during the promotional week, and plans for the IBW collectibles range are currently being discussed with publishers.  
IBW will also, as usual, publicise bookshop events during the promotion, and provide PR help and advice and a high-quality point of sale kit for all IBW booksellers. As in past years, a wide variety of events is expected to take place across the country, with author visits, competitions and special events.
The first Saturday of the promotion will be with National Reading Group Day, which was started in 2011 as a key part of IBW, which is a promoted jointly to bookshops and libraries by IBW and The Reading Agency – NRGD offers booksellers the opportunity of showing their support for local reading groups, which are increasing in popularity, as well as making more local connections with libraries and with local readers and book-lovers.

 “Independent Booksellers Week gives us the opportunity to show how High Street bookshops are at the cultural centre of their local communities and to showcase the country’s many entrepreneurial, energetic, community-based booksellers,” said Meryl Halls, head of membership services at the BA.  

“We are planning another great promotional week for booksellers, publishers and authors in 2012, and hope that everyone involved will make the most of this great opportunity to bring bookshops and their communities together.”  

Nearly 300 independent booksellers took part in 2011, holding hundreds of events, which ranged from creative writing workshops to authors’ evenings, exhibitions and children’s book parties.  
Publishers interested in participating should contact Meryl Halls at the BA meryl.halls@booksellers.org.uk or call 020 7802 0811.  The BA is also inviting all independent booksellers to register interest by contacting Sharon Down on 020 7802 0802, email: sharon.down@booksellers.org.uk.  

Ends

For further information please contact:

Tracey Jennings/Penny Clifton, Midas Public Relations, 020 7361 7860

Notes to editors:

Independent Booksellers’ Week is now in its fifth year of existence and was established to celebrate and showcase independent bookshops nationwide.
The Reading Agency is an independent charity with a mission to inspire more people to read more. It specializes in helping libraries make more social impact through reading. It is funded by the Arts Council. (www.readingagency.org.uk)

The Reading Agency’s Reading Groups for Everyone website is where readers can find a reading group to join; get ideas and tips; register their own reading group and get free materials from publishers (www.readinggroups.org)
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