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Independent Booksellers Week

18th – 25th June 2011
An Opportunity for Publishers

Connecting your authors to their readers through the people who know them best

What is Independent Booksellers Week?

Established for the first time in 2008, IBW is designed as a positive celebration of independent bookshops, using a national PR framework and local activity by booksellers to create widespread coverage of book- and author-related events in bookshops across the UK during the Week.  Over 250 booksellers participated in IBW in 2010.  Details of the campaign can be found at www.independentbooksellersweek.org.uk 

[image: image4.emf]In 2011 for the first time, IBW includes National Reading Group Day, on 25th June, when booksellers will be encouraged to place a special focus on Reading Groups, and where we will be providing resources to booksellers on excellent reading group titles, how to run a Reading Group Day, and pointing booksellers to existing publisher resources for Reading Groups.  It promises to be a really vibrant part of the Week this year, and is being spearheaded by BA President, Jane Streeter, owner of The Bookcase in Lowdham. 
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IBW is part of the BA’s IndieBound marketing campaign for independent bookshops, details of which can be found at www.indiebound.org.uk  IndieBound celebrates independent bookshops as the heart of their communities, and provides campaign material and striking point of sale to promote the benefits of shopping locally to consumers.
IBW 2010 Facts & Figures
Bookseller participation 

256 bookshops took part, an 11% increase on 2009

1,024 events took place, a 26% increase on 2009

Website

The website proved an invaluable resource, with 176,636 unique visits during the three month campaign, and 109,364 concentrated around the week itself.
Media evaluation

139 items of media coverage were achieved, including:

· Fifteen national newspaper articles e.g. Independent, Observer, The Times, Sunday Telegraph, Guardian Online and telegraph.co.uk 
· Six national broadcast items e.g. business bulletins on BBC Radio Four and an extensive feature on BBC2’s Working Lunch which focussed on case study bookshop, The Book Hive, Norwich 
· Eighteen trade press items e.g. a double page spread of author event photographs and other substantial coverage in The Bookseller  

The reach – excluding online/broadcast – was estimated as 14.2 million 

Other feedback

The week was supported politically by Mark Menzies MP, in the House of Commons and through a motion proposed by MSP, Aileen Campbell in the Scottish Parliament. 
What’s in it for publishers?

· A unique opportunity to market and spread the news about titles and authors to independent booksellers and their customers

· Authors showcased in window displays across the UK

· Authors in front of the national and local media

· Booksellers working with you and your author to promote IBW authors and events with their local media contacts

· An opportunity to build a relationship with the most influential group of advocates, independent booksellers

· Participation in a co-ordinated marketing campaign to participating bookshops, seeding excellent word of mouth and leading to sales
· The BA sends publisher-specific bulletins out to all IBW booksellers regularly in the weeks leading up to IBW, laying out the offers, resources, author availability and locations, and general information from publishers, and always including a contact name in the publisher- allowing you to build your relationship with 250+ independent booksellers and giving you a targeted approach to the bookshops
How do you take part?

· Submit titles for IBW Book Prize – voted on by booksellers and consumers, the shortlisted titles for this coveted prize form the central plank of IBW – a leaflet with reviews of each title (10 children’s, 10 adult) is a key part of the IBW POS Kit and the winners – including Hilary Mantel, Michael Morpurgo, Robert Muchamore, Sebastian Barry and Eoin Colfer – are tremendous supporters of indie bookshops and IBW

· Strictly Come Bookselling (suggest authors to work in their local bookshop for a few hours and meet customers and generate local press coverage)

· Provide author availability details to the BA – we will circulate to booksellers and assist in placing authors in bookshops

· Provide author locations to the BA – we can then let you know which bookshops are participating and we can match local authors with local bookshops, making it as efficient as possible for everyone

· Ask your authors if they are interested in visiting bookshops for creative writing sessions, signing sessions, events, talks, interview, reading group sessions, storytelling, or whatever other ideas you may have!
· Ask your authors for written testimonials about independent booksellers

· Provide resources and links to Reading Group information and micro-sites you may already have, or Reading Group Guides you are happy to give to booksellers
· Think about ‘authorless’ resources you may have available to booksellers – character costumes, quizzes, competitions, in-store childrens’ activities, party packs, proof copies, promotional materials, bookmarks, balloons etc
· Talk to your editorial and sales colleagues and see if there are indie-oriented titles you could promote to indies for the Week

What Now?

· Submit titles for the IBW Book Prize – fill in the submission form

· Let us know author availability and location for IBW authors
· Let us know any resources or offers you want to make to IBW Booksellers – we will send out regular IBW Bulletins
For all of the above, more information is available from Sharon Down or Meryl Halls at the BA, or Tracey Jennings or Penny Clifton at Midas:

Sharon.down@booksellers.org.uk meryl.halls@booksellers.org.uk 020 7802 0802 
AND/OR

tracey.jennings@midaspr.co.uk  or penny.clifton@midaspr.co.uk tel: 020 7361 7860
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